The emergence of new services, as well as the reduction in the cost of telecommunications and easier computer systems, are favoring the penetration of new information and communications technologies in the daily job of businesses and consumers. This not only opens us new business' sources, but also represents a challenge for science. Researchers focus their efforts in knowing how users react to stimuli and features offered by an information system. This scientific effort requires coordination of multiple disciplines (e.g. marketing, Psychology, Sociology, computer engineering, telecommunications, Law) to enable the development of research projects which join technical analysis with the visions of human behaviour considered by the social sciences.
